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WORLD HEART DAY 2019
KEY ACTIVITIES & OUTPUTS
In 2019, Healthy Stadia project managed
a campaign to support World Heart Day
on Sunday 29 September, the largest
cardiovascular
disease
prevention
campaign globally. With the help of
World Heart Federation and UEFA,
Healthy Stadia aimed to attract support
from UEFA’s 55 Member Associations
and the wider football family across
Europe.
Campaign Objectives:
•

To approach and engage with UEFA’s Member
Associations to support WHD 2019

•

Support UEFA Member Associations to
encourage their fans to take more physical
activity, have a healthier diet, stop smoking and
drink alcohol in moderation

•

To collect media outputs, matchday, community
and organisational actions from UEFA Member
Associations, league operators and individual
clubs

Toolkit Development:
Healthy Stadia developed a toolkit for the football
family which was circulated at the end of August in
order to:
•

Provide communications support to UEFA
Member Associations for World Heart Day

•

Encourage UEFA Member Associations to
undertake matchday actions to encourage fans
to be physically active such as organising a fan
walk, choose healthier food options at their
stadia and protect supporters from the harmful
effects of second-hand smoke through No
Smoking policies

•

Provide a range of ideas for UEFA Member
Associations to undertake community actions
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such as arranging a grassroots tournament or
cycle ride in support of WHD 2019 and National
Heart Charities.

•

Inspire UEFA Member Associations to introduce
organisational policies and practices that would
support the health and wellbeing of their
employees.

The toolkit was distributed to all UEFA Members
Associations who expressed an interest in
supporting WHD 2019, with an additional request
to disseminate the toolkit to domestic leagues and
clubs in their country.

Key results and outputs:
After the initial request for support issued by UEFA
(FSR) in August attracted interest from the majority
of UEFA’s Member Associations, Healthy Stadia
successfully
engaged
32
in
executing
communications, matchday, community and / or
organisational actions.
Activities ranged from simple website and social
media messaging in support of WHD 2018 through
to project launches and players promoting heart
healthy messages through bespoke videos.
This represents an increase in engagement from
last year were 30 of UEFA’s Member Associations
supported the WHD 2018 campaign.
Several UEFA Member Associations also circulated
the toolkit amongst their domestic leagues and
clubs including Wales and Czech Republic.
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UEFA Member Association
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TABLE 1. BREAKDOWN OF ACTIVITIES BY UEFA MEMBER ASSOCIATION

NUMBER OF DIGITAL CONTENT POSTS PER PARTICIPATING
UEFA MEMBER ASSOCIATION
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FOOTBALL FAMILY’S IMPACT
THROUGH SOCIAL MEDIA

5,634

11,376

Interactions on Twitter

Interactions on Facebook

[retweets, likes and comments]

[likes, reactions and comments]

177,341

160,633

Likes on Instagram

Video views
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WORLD HEART DAY
THEMES FROM 2019
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THEME ONE
COMMUNITY HEALTH

Dansk Boldspil-Union (DBU)
Danish Football Federation
Danish football legend Michael Laudrup helped to
launch ‘Football for the Heart’, a new initiative from
DBU, South Denmark University and Danish Heart
Association which hopes to get Danes living with
cardiovascular disease to play recreational
football.
Hospitals in Denmark provide effective treatment
for people requiring acute care, particularly when it
comes to cardiovascular disease. However, an
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increasing emphasis is being placed on community
programmes and interventions which help in both
the treatment and rehabilitation of people living
with cardiovascular disease.
One area that has seen significant growth in
Denmark is using recreational football as a tool to
encourage individuals to increase their physical
activity levels. There is a growing evidence base
that suggests that football-orientated exercise can
have significant physical and mental health
benefits for participants living with a variety of
conditions.

Research in Denmark and several other European
countries has demonstrated that recreational
football can improve aerobic fitness, lower blood
pressure and increase muscle strength which all
have protective effects when it comes to
cardiovascular disease.
‘Football for the Heart’ will specifically target
individuals living with cardiovascular disease, and
intends to increase participant’s physical activity
levels to help with their condition.
Speaking about the new programme, Danish Heart
Association ambassador and Danish national team
legend Michael Laudrup said:

“I support ‘Football for the Heart’ because
cardiovascular diseases can affect everyone and
because I want to draw attention to what you can
do about it. Exercise and team sports are a great
place to start, and here football can provide a
positive community and bring people together.”
Aabenraa, Copenhagen, Skive and Herlev will be
the first municipalities to provide ‘Football for the
Heart’ sessions.

More information
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THEME TWO
CARDIOPULMONARY RESUSCITATION

Cymdeithas Bêl-droed Cymru
Football Association of Wales (FAW)
For World Heart Day 2019, FAW in partnership with
Welsh Hearts, the national heart charity for Wales,
released a video demonstrating how to perform
cardiopulmonary resuscitation (CPR) narrated by
current manager and national team legend Ryan
Giggs.
Welsh national team players Johnny Williams and
Will Vaulks also star in the video, demonstrating
how to approach an individual who is unconscious,
how to check their breathing, when to call for the
emergency services, the correct CPR technique
and the safe use of a defibrillator to restart the
heart.
The video is the latest development in the longterm partnership between FAW and Welsh Hearts
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aims to change that with by deliver lifesaving
defibrillators, equipment and training to all football
clubs in Wales.
To kick-off the partnership, the FAW donated their
match fees to fund the first six defibrillators, one
for every area association in Wales. Football clubs
and training facilities across Wales are often the
hub of communities, used by many different teams
and community groups. However, many of these
integral community spaces currently do not have
defibrillators installed.
Research shows that over 90% of sudden cardiac
arrests in young athletes happen either during or
immediately after exercise and those with an
inherited heart condition can be up to three times
more likely to suffer a sudden cardiac arrest if they
participate in intensive or strenuous exercise.

For every minute without CPR and defibrillation, a
person’s chance of survival decreases by around
10 per cent. A defibrillator is an automatic device
that can be used by the public to shock the heart
back into a normal rhythm during cardiac arrest.
By performing CPR and using a defibrillator until an
ambulance arrives, you can help double the
victim’s chance of survival.
FAW Medical Services Manager
Physiotherapist, Sean Connelly said:

&

Lead

“At the Football Association of Wales, we
recognise the importance of investing in the health
and wellbeing of our footballers and the wider
community groups using football facilities across
the country.

More information
Watch the video

“With this partnership we will work together to
fundraise to aid Welsh Hearts with the amazing
work they do for heart health in Wales and together
we hope that this equipment will minimise the
terrible instances from sudden cardiac arrest that
have occurred in football grounds across Wales.”
The video has been viewed over 70,000 times
across Facebook and Twitter helping to inform the
general public of the importance of effective CPR
and using defibrillators to help save lives on and
off the field.
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THEME THREE
UEFA GRASSROOTS WEEK

Children in Andorra refresh and rehydrate with fruit during UEFA Grassroots Week.

Federació Andorrana de Futbol (FAF)
Andorran Football Federation

Hrvatski nogometni savez (HNS)
Croatian Football Federation
The UEFA Grassroots Week takes place each year
in September to coincide with the European Week
of Sport, and aims to encourage and inspire
participation in all forms of football.
Various departments and bodies across UEFA and
UEFA’s Member Associations are directly involved
in grassroots football activity, feeding into the
central grassroots strategy.
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Programme such as HatTrick, the women’s
football development programme, and the UEFA
Foundation for Children all help to fund grassroots
football.
This year FAF and HNS also chose to use their
UEFA Grassroots activities to support World Heart
Day.
Whilst the UEFA Grassroots Week and European
Week of Sport undoubtedly promote physical
activity, and indeed recreational football as a
health enhancing activity, World Heart Day covers
a much broader range of lifestyle behaviours that
can also be impacted through sport.

FAF chose to share images of children during
UEFA grassroots week eating fruit and drinking
water to demonstrate the importance of food,
nutrition and hydration for sport and physical
activity – all essential components of a healthy
lifestyle.
Overweight and obesity levels are rising amongst
children and young people across Europe, and
those from areas of higher deprivation are
disproportionally affected. Therefore it is
particularly important to target interventions for
those most in need.
HNS also used UEFA Grassroots Week activities to
encourage children to eat healthily, exercise and
avoid tobacco and excessive alcohol consumption
as they grow up.
Sports organisations, including UEFA Member
Associations, can leverage the power of UEFA
Grassroots Week, the European Week of Sport and
World Heart Day simultaneously to encourage
children, young people and families to look after
their hearts to help improve the health of the
European football family.

UEFA Grassroots Week

Top Right: A child in Andorra is photographed drinking water. Bottom: During UEFA Grassroots Week, children in Croatia take a team

photo encouraging everyone to ‘Be a Heart Hero’.
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THEME FOUR
PLAYER POWER

Belgian international Jan Vertonghen, places his hand on his heart during the Belgian national anthem. The Royal Belgian Football
Association then edited the image to show his heart and circulatory systems.

In 2019, Healthy Stadia made a specific request for
UEFA Member Associations to leverage the power
of their players in order to promote heart healthy
messages to their fans.
Healthy Stadia suggested organising a photoshoot
during training camps for Matchday 5 & 6 of the
European Qualifiers in early September. This would
provide them with the opportunity to take pictures
of players training and enjoying themselves to
support heart healthy messages contained with the
Football Family Toolkit.
A total of 22 UEFA Member Associations
participating in World Heart Day used player power
to increase interest in their digital media posts.
Many UEFA Member Associations called a
photoshoot whilst others, including Belgium, used
stock images of their players to increase interest.
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These posts varied from players celebrating
scoring goals using the heart symbol (Bosnia &
Herzegovina and North Macedonia) to bespoke
videos demonstrating various aspects of a healthy
lifestyle (Azerbaijan).
Posts including players received significantly more
attention than more generic posts. The Portuguese
Football Federation’s Instagram post alone
generated almost 90,000 likes. Instagram and
video content drove higher engagement than
website, Facebook and Twitter and should be
considered as the primary platforms for World
Heart Day moving forward.

Azerbaijan Football
Federation Video

From Top Left: Players from North Macedonia

celebrate with a heart celebration; Portuguese
Football Federation used key moments in their
history to talk about heart health; players from
Luxembourg raise awareness of CVD deaths in
Europe; footballers from Bosnia & Herzegovina
celebrate; Turkish football players form a heart
shape for World Heart Day; Greek national team
players during training for European Qualifiers.
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