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About us

Membership: 200 organizations from 

more than 100 countries worldwide that 

combines the strength of cardiology 

societies and heart foundations.

Message: cardiovascular disease, which 

includes heart disease and stroke, is the 

number one killer worldwide causing 

17.3 million deaths annually.

The majority of premature deaths can 

be prevented through controlling risk 

factors such as unhealthy diets, physical 

inactivity and tobacco use.



Working with the 

World Health Organization (WHO):

We are the only recognized cardiovascular disease NGO 

partner to the WHO.

Special consultative status is granted to NGOs which have 

a special competence in, and are concerned specifically 

with, only a few of the fields of activity covered by the 

ECOSOC.



Strategy and goals



Introduction:

♥ In September 2011, the United Nations held a high level meeting in New York 

on the prevention and control of non-communicable diseases (NCDs): only the 

second of its kind on a health issue in history. World Heart Federation together 

with its NCD Alliance disease partners in cancer, chronic respiratory diseases 

and diabetes were instrumental in securing this meeting.

♥ In September 2011 a Political Declaration was signed by all member states and 

now represents the NCD Targets roadmap.

♥ Subsequently in May 2012, the World Health Assembly adopted a global target 

of a 25% reduction in premature mortality from NCDs by 2025.

Changing the face of global health

Welcome to 



Landmark moment

Puts into context all the work we are doing and finally gives us 

a chance to make a real difference.

Finally CVD has a voice and landed on the global agenda. Now 

the real work starts and we need to focus on  implementation.  

We have 13 years to reach targets.



CVD Risk Factors are consistent with 

the overall NCD Risk Factors.

Aligning with WHO targets



Leveraging strategic partnerships

Utilizing professional & grassroots sports to 

reach 25x25 targets

UEFA: main activities 2013

♥ The UEFA Women’s Euro 2013 supports

Go Red for Women with “Make a healthy        

heart your goal.”

♥ A campaign encouraging women and girls    

to lead an active, healthy lifestyle and             

practise sports such as football to help   

reduce their risk of heart disease and            

stroke. 

“Football is the number one team sport for girls 

and women in Europe, and it can help combat 

the number one killer, heart disease.”
Karen Espelund, member of the UEFA Executive Committee 

and chairwoman of the UEFA Women's Football Committee



Campaign partners: World Heart Federation, UEFA, SvFF, 

Swedish Heart and Lung Foundation 

♥ HRH Prince Daniel of Sweden is the official patron of  

the initiative, which is being fronted by Sweden and   

Olympique Lyonnais forward Lotta Schelin.

♥ Officially launched on International Women’s Day,  

8 March through media and PR activities. Through  

results of new survey showing: 54% of women in the UK 

did not play competitive sport or do any vigorous physical  

activity compared to 34% in Denmark, 44% in Germany, 

47% in Sweden and 52% in France.

♥ Campaign toolkit launched to our 200 member             

organizations encouraging them to leverage the          

“Make a healthy heart your goal” on a local level and work 

with their national football clubs and federations. Positive 

response from Russia, Hungary, Finland & New Zealand. 

Campaign plan



Mobilizing communities via on-the ground activities in 

Sweden

♥ Material and activities will encourage the Swedish 

football clubs and the mothers of young children in 7 

host cities across Sweden to join the campaign, take 

care of their heart and be active.

♥ CPR will be taught to the all the competition’s 

volunteers during the trophy tour and CPR classes 

will be offered to football fans during the competition.

♥ Walks from the fan zones to the stadia will be 

organized in some cities across Sweden.

Campaign plan



Supporting partners

Muuvit

♥ Muuvit adventure is a school activity programme created 

in Finland 12 years ago with the purpose of encouraging 

kids to be active and adopt a healthier lifestyle. 

♥ UEFA Women’s Euro 2013 offers the opportunity to 

expand the programme in Sweden and encourage 12,500 

new kids to be active, in particular by playing football (as 

the branding and content of the platform will feature 

specific references to football and the UEFA Women’s Euro 

2013).

♥ April launch.

Healthy Stadia

♥ Stadium audits assessing health policies and practices with 

four of the host stadia. 

♥ Audits will be conducted through a mixture of online 

(April) and face to face consultation (May).

♥ Stadium report and action plans to be released in June.

Campaign plan



Mobilizing networks

Utilizing professional & grassroots sports to reach 25x25 

targets 

World Heart Day: 29 September

♥ Largest global awareness campaign on CVD

♥ In 2012: 977 activities organized in 118 countries 

♥ WHF produces central messaging and toolkit with  

member organizations rolling out on a country level

♥ Activities such as sporting events, runs & walks, public 

talks, concerts, screenings are organized. Reaching 

millions of people worldwide

♥ Each year, the focus is on a specific risk factor or setting 

relevant to CVD prevention and control

♥ Educate people that by controlling risk factors such as 

tobacco use, unhealthy diet and physical inactivity, at 

least 80% of premature deaths could be avoided 

www.worldheartday.org 

www.facebook.com/worldheartday          

#worldheartday



Superheart: our heart hero for children



Professional and grassroots sports

The Spanish Society of Cardiology collaborates 

with the Foundation of the Atletico de Madrid 

to promote World Heart Day



Professional and grassroots sports

Cuba

Iceland

IndonesiaJamaica

Malaysia

Colombia



Healthy Stadia toolkit launch

♥ As a result of our partnership with UEFA and through our work with 

Healthy Stadia: helped UEFA secure a tobacco free men’s EURO in 2012.

♥ Leveraged the opportunity in Poland and Ukraine and across other 

Eastern-European countries to introduce WHF member organizations to 

their local football federations and encourage partnerships.

♥ Healthy Stadia produced a toolkit “Stadia-based health initiatives for 

football clubs” designed to help football clubs develop policies, initiatives 

and events at stadiums in support of World Heart Day. 

♥ Poland and Russia organized activities around World Heart Day and are 

now working with their local football federations. 

♥ Together with UEFA and Healthy Stadia we not only motivate people to 

be physically active but also to stay healthy when watching their favourite

game.



Leveraging strategic partnerships

Call to action

♥ Football and sports more broadly are a globally recognized language and 

we must leverage opportunities to fulfill joint objectives. Health NGOs 

who are not sports focused  and sports federations who are not 

necessarily health focused need to mobilize their respective networks for 

mutual benefit.

♥ The UN Meeting was a significant turning point as governments now have 

to ensure CVD and their risk factors are part of national disease action 

plans, hence prioritized. Our voice is finally being listened to and we have 

a real chance to make a difference, we must all play our part to reach the 

25x25 targets and save lives.



Contact information

For further information:

Charanjit (Chaz) Jagait, Director of Communications and Advocacy

Tel: +41 22 807 03 34

Email: charanjit.jagait@worldheart.org

www.worldheart.org


