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FOOTBALL IS THE BIGGEST SOCIAL NETWORK 
IN THE NETHERLANDS 
 

1.3 million members at 3.500 amateur clubs 
400.000 volunteers at 32.500 games every week 
7 million fans visit our 36 professional clubs every year 
More than 9 million people interested in football 
Football reaches all layers of society 



 
FOOTBALL IS MORE THAN FOOTBALL 
 
 

Football is fun. Football is healthy. 
Football is about getting chances, on and off the pitch. 
Football is a teamsport. 
Football brings people together, it connects. 



HEALTY SOCIETY, RESPONSIBLE FOOTBALL 

	  

More than Football Foundation is a partnership of the Dutch FA, 
Eredivisie (Dutch PL) and Jupiler League.  
Mission: a responsible football community and a healthy society. 
Reason why: show responsibility to society at large, use our 
power for change, build our image.	  



A SUCCESSFUL CLUB IS MORE THAN FOOTBALL 

Sustainable organizations are successful organizations.   
A healty football club is strongly rooted within society.  
Sustainability and business go hand in hand. 



EVERY CLUB IS MORE THAN FOOTBALL 

Our dream is that every football club in the Netherlands 
contributes to a responsible football community and a healthy 
society. 
       



 
1.  SHARE KNOWLEDGE 
2.  REWARD GOOD PRACTICES 
3.  ENHANCE PUBLICITY 
4.  DEVELOP NATION WIDE PROGRAMMES	  





 
 

Scoring for Health 
Since 2006 
In cooperation with the Ministry of Sports and Vriendenloterij  



 
 

Our lifestyle threatens the future of our children 
41% of the Dutch population is overweight (was 27% in the 80’s) 
14% of our children is obese 
We use the power of football to change their behaviour 



 
 

Dutch professional football tackles childhood obesity 
Kids sign a contract to participate in a 20 weeks programme 
Players as rolemodel 
Monitoring at start and finish 
Integration of programme at schools 
Clinics at the club 
Awareness at home (food) 
Certificate as reward 



 
 

Results: 
Improvement of fitness level 
Body fat mass -1% 
Sportparticipation +4% 
Healthy breakfast +4% (89% -> 93%) 



2006 - 2013: 
28 clubs involved 
336 clinics 
55 cities 
400 schools 
75.000 children participated 
75% increase of awareness of a healthy lifestyle 



LESSONS LEARNED 

Football can change lifestyles! 
Corporate Social Responsibility is incorporated in every club 
Scoring for Health has become a platform for all sorts of activities 
Influenced by local demands and (commercial) opportunities 
Programme focused on kids only 
New initiatives will strenghten our message 



GOALS SCORING FOR HEALTH 2.0 

Increase reach 
Enhance accessibility 
Strenghten our social claim 
Point of entry for new partners 



HOW? 

Become the portal for a healthy lifestyle 
Build a platform with information and inspirational ideas 
Provide the clubs with all necessary tools (turn-key) 
Use all media channels (Eredivisie Live + clubs) 
Use our assets (celebs, staff, knowledge, venues) 
Partner with the best (content, activation, research, funding) 
Make it count (use competitive attitude of fans) 



Fanfit 
Target group 25 - 55 years 
12 weeks fitness programme 
National promotion, local activation 
Use stars and rivalry to make it desirable and exciting 



 
 

Oldstars 
60+ males 
More than 25% played football 
They love to play the game, but need a push 
Football is about fun and friendship and sharing 



Branded content 
Raise awareness 

Enhance our social profile 
Deliver (S)ROI for partners 



 
 

THANK YOU FOR YOUR ATTENTION 


