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WORLD HEART DAY 2020
KEY ACTIVITIES & OUTPUTS
In 2020, Healthy Stadia project managed
a campaign to support World Heart Day
on Tuesday 29 September, the largest
cardiovascular
disease
prevention
campaign globally. With the help of
World Heart Federation and UEFA,
Healthy Stadia aimed to attract support
from UEFA’s 55 Member Associations
and the wider football family across
Europe.
This year’s campaign had special significance due
to ongoing efforts to tackle the COVID-19
pandemic around the world. Research has
identified links between underlying health
conditions, such as heart disease and stroke, and
worse health outcomes
associated
with
coronavirus making it vitally important that we all
protect our hearts.

Campaign Objectives:
• To approach and engage with UEFA’s Member
Associations to support WHD 2020
• Support UEFA Member Associations to
encourage their fans to take more physical
activity, have a healthier diet, stop smoking and
drink alcohol in moderation to help protect their
hearts

interviews and stories about heart health
• Inspire UEFA Member Associations to introduce
organisational policies and practices that could
support the health and wellbeing of their
employees.
The toolkit was distributed to all UEFA Members
Associations who expressed an interest in
supporting WHD 2020, with an additional request
to disseminate the toolkit to domestic leagues and
clubs in their country.

Key results and outputs:
After the initial request for support issued by UEFA
(FSR) in August attracted interest from the majority
of UEFA’s Member Associations, Healthy Stadia
successfully
engaged
28
in
executing
communications, matchday, community and/or
organisational actions.
Activities ranged from simple website and social
media messaging in support of WHD 2020 through
to project launches and players promoting heart
healthy messages through bespoke videos.
The campaign was a huge success considering
that many UEFA Member Associations have been
adversely impact by the pandemic in terms of staff
capacity and revenue which demonstrates the
European football family’s commitment to heart
health across the continent.

• To collect media outputs, matchday, community
and organisational actions from UEFA Member
Associations, league operators and clubs

Toolkit Development:
Healthy Stadia developed a toolkit for the football
family which was circulated at the end of August in
order to:
• Provide communications support to UEFA
Member Associations for World Heart Day
• Encourage UEFA Member Associations to
promote their existing work on heart health, e.g.,
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Above: Serbia’s support for World Heart Day 2020
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TABLE 1. BREAKDOWN OF ACTIVITIES BY UEFA MEMBER ASSOCIATION

NUMBER OF DIGITAL CONTENT POSTS PER PARTICIPATING
UEFA MEMBER ASSOCIATION
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FOOTBALL FAMILY’S IMPACT
THROUGH SOCIAL MEDIA

2.553

1.489

Interactions on Twitter

Interactions on Facebook

[retweets, likes and comments]

[likes, reactions and comments]

115.924

69.074

Likes on Instagram

Video views
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CASE STUDY ONE
FOOTBALL ASSOCIATION OF WALES

The Football Association of Wales (FAW) and FAW
Trust used World Heart Day on September 29 to
launch a new policy prohibiting smoking on the
sidelines of youth football games across Wales.
The decision by the FAW to introduce a no
smoking policy on the sidelines of its small-sided
football games is designed to help de-normalise
smoking in the eyes of children, reduce exposure
to second-hand smoke and prevent them from
taking up the habit as they advance into their
teenage years.
The smokefree sidelines measures makes FAW
part of a small, but growing number of UEFA
Member Associations to adopt and enforce No
Smoking policies at small-sided football games.
The Welsh policy will affect games and training
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sessions for 522 junior clubs, 3.159 teams and
42.232 players across Wales.
Research has show that children are highly
influenced by the behaviour of adults in their lives,
including parents and sports coaches. Children
with a parent who smokes are 70% more likely to
smoke themselves in Wales.

The policy is part of a wider Smokefree Sports
Wales campaign that aims to raise awareness of
this intergenerational habit, with 9% of 15- to 16year-olds in Wales still smoking, and more than
6,000 children taking up smoking every year in
Wales. The policy will also ensure that more
children are protected from exposure to secondhand smoke which can contribute to acute heart
problems and long-term respiratory conditions.

The policy was initially trialled at Rhondda &
District Football League’s mini and junior football
games and the South Wales Women’s and Girl’s
League junior matches before the decision was
made to introduce the policy across Wales as part
of regulations aimed at encouraging a positive
match day culture.
A survey by tobacco control campaign group,
Action on Smoking and Health (ASH) Wales, found
that there is strong support for a ban on smoking
on the side-lines, with 82% of adults in Wales in
favour of banning smoking in outdoor areas where
children play sport.
FAW are launching the policy today to mark World
Heart Day on 29 September, which is run by the
World Heart Federation and supported by UEFA
and its Football and Social Responsibility partner
for health and wellbeing, Healthy Stadia.
The launch also coincides with UEFA Grassroots
Week, scheduled to take place between 23 to 30
September, in conjunction with the European Week
of Sport (#BeActive) and in cooperation with the
European Commission.

More information

Health Minister, Vaughan Gething, said:
“I welcome the work undertaken by the FAW to ban smoking on the sidelines of all smallsided football games in Wales. Voluntary bans like this one help protect children from
seeing smoking as an acceptable and normal behaviour and can help prevent them from
taking up smoking in the first place.”
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CASE STUDY TWO
LUXEMBOURG FOOTBALL FEDERATION

Supporting World Heart Day for the second
successive year, the Luxembourg Football
Federation (LFF) responded to our call for support
by developing a series of videos featuring men’s
women’s and youth team players.

and in their community, demonstrating how a
simple skipping rope can help you keep fit and
improve coordination, how you can take advantage
of local parks to boost power and even floor-based
exercises to help build core strength.

Each of these videos focused on a specific lifestyle
risk factor – modifiable habits and ways of life that
can greatly influence overall health and wellbeing –
using players to send positives messages about
health to fans across Luxembourg and beyond.

LFF’s second video focused on food and nutrition
and showcased their canteen facilities at their
training complex. Players are shown picking fruits
and vegetables alongside pasta and protein-rich
fish and grilled poultry options.

Due to the COVID-19 pandemic and associated
lockdown conditions, many countries have advised
against and even prevented grassroots sport from
taking place. This has made it more difficult for
some individuals to undertake physical activity.
In response to this, LFF’s first video focused on
ways in which their fans could get active at home
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Video one
Video two

LFF posted these videos on their website, on
Vimeo, via their Twitter and Instagram feeds
amassing over 2.000 views in total.
Crucially, all of LFF’s messaging acknowledged the
link between lifestyle risk factors such as physical
inactivity, poor diet and use of tobacco products

and greater risk of adverse outcomes associated
with COVID-19 – helping to encourage their fans to
strengthen their heart to help fight and protect
against the virus.
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CASE STUDY THREE
SCOTTISH FOOTBALL ASSOCIATION

This World Heart Day, the Scottish Football
Association jointly promoted UEFA Grassroots
Week and World Heart Day, recognising how the
two campaigns cross over in terms of physical
activity and heart health.

exercises and fitness, strength and conditioning
training resources.

On World Heart Day itself, the Scottish FA
reconfirmed their commitment to heart health by
signposting to some of their existing resources.

In the video produced by the Scottish FA, Gary
recalls the physical and emotional pain of having a
heart attack and how this spurred him to make
changes to his lifestyle.

One tweet directed fans to their Activity Hub for
inspiration on how to keep active and have fun.
The Activity Hub contains challenges to sharpen
skills to goalkeeping drills that can be developed at
home – perfect given some of the restrictions in
place associated with the COVID-19 pandemic.

The Scottish FA also encouraged fans to look at
their high-performance resources. These includes
sample menus designed to help fuel your body
when taking part in sport and physical activity.
The high-performance resourced also feature
further training drill videos, including injury
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The Scottish FA also leveraged World Heart Day to
recirculate the heartening story of Gary McLaughlin
who says that football saved his life.

After suffering a second heart attack, Gary was
encouraged by his wife take up Walking Football,
and he hasn’t looked back since.
Gary’s story is a brilliant example of how difficult it
can be for an inactive individual with underlying
health issues to take the first step toward an active
lifestyle.
His incredibly human story is an inspiration to all
and demonstrates that despite having heart
problems, football is a form of medicine.

The Scottish FA also utilised resources develop by
Healthy
Stadia
in
their
social
media
communications. These social media cards were
designed to communicate simple messages about
the links between lifestyle risk factors and adverse
outcomes associated with COVID-19.
Within the context of the COVID-19 pandemic,
Gary’s story is even more significant as being
active can help to protect against the virus but also
being part of a team can help to reduce social
isolation, provide a support network when times
are tough and contribute toward good mental
health and wellbeing.

See video
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CASE STUDY FOUR
PORTUGUESE FOOTBALL FEDERATION

The Portuguese Football Federation (FPF) has a
strong track record of supporting World Heart Day
producing bespoke graphics and coordinating
photoshoots with men’s and women’s national
team players to support the world’s largest
cardiovascular disease prevention campaign.
In 2020, FPF produced a 12-minute segment on
their in-house TV channel dedicated to World Heart
Day and cardiovascular disease.
Luís Negrão, a public health doctor and medical
advisor at the Portuguese Cardiology Foundation,
and Pedro Rio, a cardiologist at the CUF Hospital
Heart Centre, discussed why the heart is such a
vital organ and how we can avoid early death and
disease by controlling risk factors such as
smoking, high cholesterol, high blood pressure,
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diabetes, obesity and physical inactivity.
FPF also continued with the theme of “moments
that thrill” on their social media channels this
World Heart Day achieving almost 90.000 likes on
Instagram alone.
They shared pictures of world class goals and
crucial saves in recent international tournaments
that made Portuguese hearts race. The idea is to
remind supporters of why it is important to look
after their hearts to ensure they can experience the
best parts of life.

Instagram post

FPF also produced a gallery of bespoke World
Heart Day posters featuring star players from their
men’s and women’s national teams performing the
healthy heart hand gesture.

eating vegetables every day to stopping smoking
and moderating our alcohol consumption to
cutting out processed foods – all to protect our
hearts and to prevent heartbreak.

The posters included positive messages about
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